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Centre for Distance and Online Mode 

MBA through Online Mode  

Synchronous Session Timetable  

Part-II, SEM-III 
 

Date and Time 10.30 AM 

to 

12.00 PM 

12.30 PM 

to 

2.00 PM 

2.30 PM 

to 

4.00 PM 

4.30 PM 

to 

6.00 PM 

Friday 

12/09/2025 

 

Paper-XV 

Chh. Shivaji Maharaj The 

Management Guru 

(Dr. Nagina Mali) 

ELECTIVE II- FINANCIAL 

MANAGEMENT 

PAPER I 

INDIAN FINANCIAL 

SYSTEM 

(Smt.Priyanka Surve) 

 

 

 

- 

 

 

 

- 

Saturday 

13/09/2025 

 

ELECTIVE II- FINANCIAL 

MANAGEMENT 

PAPER I 

INDIAN FINANCIAL 

SYSTEM 

(Smt.Priyanka Surve) 

ELECTIVE - III- HUMAN 

RESOURCE 

MANAGEMENT 

PAPER-II 

HUMAN RESOURCE 

DEVELOPMENT 

(Dr.Nagina Mali) 

ELECTIVE - I- 

MARKETING 

MANAGEMENT 

PAPER-I 

SALES AND 

DISTRIBUTION 

MANAGEMENT 

(Dr.Ketaki Powar) 

Paper-XV 

Chh. Shivaji Maharaj: 

The Management Guru 

(Smt. N.N. Mullani) 

Sunday 

14/09/2025 

 

ELECTIVE - I- MARKETING 

MANAGEMENT 

PAPER-I 

SALES AND DISTRIBUTION 

MANAGEMENT 

(Dr.Ketaki Powar) 

ELECTIVE - III- HUMAN 

RESOURCE 

MANAGEMENT 

PAPER-II 

HUMAN RESOURCE 

DEVELOPMENT 

ELECTIVE II- FINANCIAL 

MANAGEMENT 

PAPER- II 

FINACIAL DECISION 

ANALYSIS 

(Shri.P.N.Ghatage) 

 

ELCETIVE III-HUMAN 

RESOUCRE 

MANAGEMENT 

PAPER-I 
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(Dr.Nagina Mali) HUMAN RESOURCE 

PLANNING AND 

PROCUREMENT 

(Smt. N.N. Mullani) 

Friday 

19/09/2025 

 

ELECTIVE - I- MARKETING 

MANAGEMENT 

PAPER II 

INTEGRATED MARKETING 

COMMUNICATION 

(Dr.Ketaki Powar) 

ELCETIVE III-HUMAN 

RESOUCRE 

MANAGEMENT 

PAPER-I 

HUMAN RESOURCE 

PLANNING AND 

PROCUREMENT 

(Smt. N.N. Mullani) 

ELECTIVE - III- HUMAN 

RESOURCE 

MANAGEMENT 

PAPER III 

COMPENSATION 

MANAGEMENT 

(Smt.Priyanka Surve) 

ELECTIVE II- FINANCIAL 

MANAGEMENT 

PAPER- II 

FINACIAL DECISION 

ANALYSIS 

(Shri.P.N.Ghatage) 

Saturday 

20/09/2025 

 

ELECTIVE - I- MARKETING 

MANAGEMENT 

PAPER II 

INTEGRATED MARKETING 

COMMUNICATION 

(Dr.Ketaki Powar) 

ELECTIVE II- FINANCIAL 

MANAGEMENT 

PAPER-III 

PROJECT A P PR IS A L 

AND FINA NCE 

(Shri.P.N.Ghatage) 

ELECTIVE - MARKETING 

MANAGEMENT 

PAPER III 

CONSUMER BEHAVIOUR 

(Dr.Nagina Mali) 

 

ELECTIVE - III- HUMAN 

RESOURCE 

MANAGEMENT 

PAPER III 

COMPENSATION 

MANAGEMENT 

(Smt.Priyanka Surve) 

Friday, 

03/10/2025 

ELECTIVE II- FINANCIAL 

MANAGEMENT 

PAPER-III 

PROJECT A P PR IS A L AND 

FINA NCE 

Smt.Priyanka Surve) 

ELECTIVE - V- 

INTERNATIONAL 

BUSINESS 

PAPER-I 

INTERNATIONAL 

BUSINESS 

ENVIRONMENT 

(Dr.Ketaki Powar) 

ELECTIVE - MARKETING 

MANAGEMENT 

PAPER III 

CONSUMER BEHAVIOUR 

(Dr.Nagina Mali) 

 

ELECTIVE - V- 

INTERNATIONAL 

BUSINESS 

PAPER-III 

CROSS CULTURAL 

MANAGEMENT 

(Shri.P.N.Ghatage) 
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Saturday, 

04/10/2025 

 

ELECTIVE-IV- 

PRODUCTION AND 

OPERATIONS 

MANAGEMENT 

PAPER- I 

OPERATIONS 

MANAGEMENT 

STRATEGIES 

(Smt.Supriya Mogale) 

ELECTIVE - V- 

INTERNATIONAL 

BUSINESS 

PAPER-III 

CROSS CULTURAL 

MANAGEMENT 

(Shri.P.N.Ghatage) 

ELECTIVE - V- 

INTERNATIONAL 

BUSINESS 

PAPER-I 

INTERNATIONAL 

BUSINESS 

ENVIRONMENT 

(Dr.Ketaki Powar) 

ELECTIVE-IV- 

PRODUCTION AND 

OPERATIONS 

MANAGEMENT 

PAPER- I 

OPERATIONS 

MANAGEMENT 

STRATEGIES 

(Smt.Supriya Mogale) 

Friday, 

09.10.2025 

ELECTIVE-IV- 

PRODUCTION AND 

OPERATIONS 

MANAGEMENT 

PAPER- II 

PRODUCTION PLANNING 

AND CONTROL 

(Smt. N.N. Mullani/ 

Shri.S.S.Devekar) 

ELECTIVE - V 

INTERNATIONAL 

BUSINESS 

PAPER-II 

EXPORT AND IMPORT 

POLICY 

(Smt. N.N. Mullani) 

 

 

- 

ELECTIVE-IV- 

PRODUCTION AND 

OPERATIONS 

MANAGEMENT 

PAPER- II 

PRODUCTION PLANNING 

AND CONTROL 

(Smt. N.N. Mullani/ 

Shri.S.S.Devekar) 

Saturday, 

10.10.2025 
ELECTIVE-IV- 

PRODUCTION AND 

OPERATIONS 

MANAGEMENT 

PAPER- III 

MATERIALS & INVENTORY 

MANAGEMENT 

(Shri.P.N.Ghatage) 

ELECTIVE - V 

INTERNATIONAL 

BUSINESS 

PAPER-II 

EXPORT AND IMPORT 

POLICY 

(Smt. N.N. Mullani) 

 

 

- 

ELECTIVE-IV- 

PRODUCTION AND 

OPERATIONS 

MANAGEMENT 

PAPER- III 

MATERIALS & 

INVENTORY 

MANAGEMENT 

(Shri.P.N.Ghatage) 
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Distribution of Workload 

 

Sr. No. Name Of The Faculty Workload 

1. Dr.Ketaki Powar 06 

2. Dr.Nagina Mali 07 

3. Smt.Priyanka Surve 07 

4. Smt. N.N. Mullani 07 

5 Shr. P.N. Ghatage 07 

6 Shri.S.S.Devekar 02 

7 Smt.Supriya Mogale 02 

 

 

 

 

 

 

 

          -Sd                                                                                        -Sd                                                                                                         -Sd 

Programme Coordinator                     Deputy Registrar                                                                                             Director  
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प्रिय प्रिद्यार्थ्ाांनो, 

ऑनलाइन MBA काययक्रमामधे्य पारदर्यकता, प्रनष्पक्षता आप्रि रै्क्षप्रिक िामाप्रिकता सुप्रनप्रित 

करण्यासाठी पूियपिे ऑनलाइन ि Proctored Examination ििालीचा अिलंब केला जातो. अंप्रतम 

परीक्षा प्रदनांक 10 ऑगस्ट 2026 पासून  घेण्यात येिार आहे.  

परीके्षस उपस्थित राहण्यापूर्वी सर्वव वर्वद्यार्थ्ाांनी खाली विलेल्या ‘करार्वयाच्या’ (Do’s) र्व ‘करू नयेत’ 

(Don’ts) या सर्वव सूचनाांचे काळजीपूर्ववक र्वाचन करणे अवनर्वायव आहे. तसेच, परीके्षसांिर्ावतील सर्वव वनयम 

र्व सूचनाांचे वर्वद्यार्थ्ाांनी काटेकोरपणे पालन करणे आर्वश्यक आहे. 

परीके्षस उपस्थित राहण्यापूर्वी वर्वद्यार्थ्ाांनी खालील सर्वव सूचनाांचे काटेकोरपणे पालन करणे अवनर्वायव आहे. 

 Examination साठी कराियाच्या गोष्टी (DO’s) 

1. फक्त Laptop प्रकंिा Desktop चा िापर करा 

परीके्षसाठी फक्त Laptop वकां र्वा Desktop Computer चाच र्वापर करार्वा. Mobile Phone वकां र्वा Tablet 

चा र्वापर करू नये. मोबाईल वकां र्वा टॅबलेटर्वरून विलेली परीक्षा अमान्य (Invalid) ठरवर्वण्यात येईल. 

2. इंटरनेट कनेक्टिक्टिटी तपासा 

परीके्षिरम्यान इांटरनेट कनेक्शन खांवित होऊ नये यासाठी स्थिर आवण उच्च गतीचे इांटरनेट कनेक्शन 

र्वापरा. 

3. Camera आप्रि Microphone काययरत असल्याची खात्री करा 

तुमचा Webcam आवण Microphone योग्य प्रकारे कायवरत र्व सुरू (Enabled) असणे आर्वश्यक आहे. 

परीके्षिरम्यान तुमचे सतत Proctoring द्वारे वनरीक्षण केले जाईल. 

4. र्ांत आप्रि पुरेसा िकार् असलेली खोली प्रनिडा 

परीक्षा िेताना शाांत र्व गोांगाटमुक्त खोलीत बसा. खोलीमधे्य पुरेसा प्रकाश असार्वा आवण परीके्षिरम्यान 

तुमचा चेहरा Camera मधे्य स्पष्टपणे विसणे आर्वश्यक आहे. 

5. ओळखपत्र (ID Proof) जिळ ठेिा 

पिताळणीसाठी आर्वश्यक असल्यास, रै्वध फोटो ओळखपत्र जर्वळ ठेर्वा. उिा. आधार काडय, PAN 

Card, College ID प्रकंिा कोितेही िैध सरकारी ओळखपत्र. 

6. िेळेपूिी Login करा 

परीके्षच्या वनधावररत रे्वळेच्या वकमान 20–30 प्रमप्रनटे आधी Login करा, जेणेकरून System Check आवण 

इतर आर्वश्यक प्रविया सुरळीतपणे पूणव करता येतील. 

7. सूचना काळजीपूियक िाचा 

परीक्षा सुरू करण्यापूर्वी स्क्रीनर्वर विलेल्या सर्वव सूचनाांचे काळजीपूर्ववक र्वाचन करा. 

8. स्क्रीनकडे लक्ष ठेिा 

परीके्षिरम्यान तुमचे लक्ष स्क्रीनर्वर ठेर्वा. Proctoring System किून अनार्वश्यक Flags वनमावण होऊ 

नयेत यासाठी र्वारांर्वार स्क्रीनपासून िूर पाहणे टाळा. 
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9. परीक्षा गांभीयायने  द्या 

 

Proctor Examination दरम्यान करू नयेत अर्ा गोष्टी (DON’Ts) 

1. Mobile Phone चा िापर करू नका 

परीके्षिरम्यान Mobile Phone टेबलर्वर, स्वतः जर्वळ वकां र्वा सहज पोहोचेल अशा वठकाणी ठेरू्व नये. 

परीके्षच्या सांपूणव कालार्वधीत Mobile Phone चा र्वापर करू नये. 

2. Browser प्रकंिा Tab बदलू नका 

परीके्षिरम्यान िुसऱ्या Tab र्वर जाऊ नका, नर्वीन Window उघिू नका वकां र्वा Exam Screen Minimize 

करू नका. 

3. समूहामधे्य प्रकंिा साियजप्रनक प्रठकािी परीक्षा देऊ नका 

परीक्षा प्रते्यक वर्वद्यार्थ्ावने स्वतांत्रपणे द्यार्वी. समूहामधे्य वकां र्वा सार्ववजवनक वठकाणी बसून परीक्षा िेण्यास 

सक्त मनाई आहे. 

4. इतर कोित्याही व्यक्तीला खोलीत ििेर् करू देऊ नका 

परीके्षिरम्यान खोलीमधे्य इतर कोणतीही व्यक्ती उपस्थित नसार्वी वकां र्वा खोलीमधे्य प्ररे्वश करू नये. 

5. चेहरा प्रकंिा Camera झाकू नका 

Cap, Mask वकां र्वा चेहरा झाकला जाईल अशा कोणत्याही र्वसू्तचा र्वापर करू नका. तुमचा चेहरा 

Camera मधे्य स्पष्टपणे विसणे आर्वश्यक आहे. 

6. परीके्षदरम्यान खाऊ नका 

परीके्षिरम्यान खाणे वकां र्वा Chewing Gum चघळणे परर्वानगीचे नाही. मात्र, आर्वश्यक असल्यास वर्वद्यार्थी 

आपल्या जागेर्वरून न उठता आवण Camera च्या दृश्यामधे्य अिर्थळा न आणता साधे पािी प्रपऊ 

र्कतात. 

7. अनािश्यक बोलू नका 

परीके्षिरम्यान बोलणे, प्रश्न मोठ्याने र्वाचणे वकां र्वा इतर व्यक्तीांना प्रवतसाि िेणे हे सांशयास्पि र्वतवन 

(Suspicious Behaviour) मानले जाऊ शकते. 

8. System Warnings कडे दुलयक्ष करू नका 

System किून Warning वकां र्वा Alert वमळाल्यास, स्क्रीनर्वर विलेल्या सूचनाांचे त्वररत पालन करा. 

9. परीक्षा अचानक बंद करू नका 

Proctor किून सूचना वमळाल्यावशर्वाय Browser बांि करू नका वकां र्वा Computer/Laptop बांि करू 

नका. अत्यार्वश्यक पररस्थितीत (उिा. तातिीने स्वच्छतागृहात जाण्याची गरज) वर्वद्यार्थ्ाांनी स्क्रीनर्वर 

विलेल्या सूचनाांचे पालन करारे्व वकां र्वा जागा सोिण्यापूर्वी Proctor ला मावहती द्यार्वी. 

10. Calculator बाबत 

Business Statistics वर्वषयाच्या परीके्षसाठी Basic Calculator स्क्रीनर्वरच उपलब्ध करून िेण्यात येईल. 

बाह्य (External) Calculator िापरण्यास परिानगी नाही. 
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11. Messaging बाबत 

परीके्षिरम्यान कोणतीही अिचण असल्यास वर्वद्यार्थ्ाांनी WhatsApp Group र्वर सांिेश पाठरू्व नये. 

त्याऐर्वजी Exam Screen र्वर उपलब्ध असलेल्या Chat Box द्वारे त्वररत सांिेश पाठर्वार्वा. 

महत्त्वाच्या सूचना (Important Note) 

➢ सिय प्रिद्यार्थ्ाांनी परीके्षच्या ित्यक्ष सुरू होण्याच्या िेळेच्या प्रकमान 30 प्रमप्रनटे आधी Proctor 

Window मधे्य उपक्टित राहिे अप्रनिायय आहे. 

➢ परीक्षा सुरू झाल्यानंतर 30 प्रमप्रनटांनंतर कोित्याही प्रिद्यार्थ्ायला Authentication 

(िमािीकरि) करण्याची परिानगी प्रदली जािार नाही. 

➢ परीके्षदरम्यान प्रिद्यार्थ्ाांनी त्यांच्या Computer/Laptop ची संपूिय Screen Share करिे अप्रनिायय 

आहे. 

➢ परीके्षपूिी Google Chrome मधील Site Settings मधे्य Camera, Microphone, Sound, Virtual 

Reality, Automatic Picture-in-Picture इत्यादी आिश्यक सुप्रिधांना “Allow” केलेले आहे, याची 

प्रिद्यार्थ्ाांनी खात्री करािी. 

➢ परीके्षदरम्यान कोित्याही प्रिद्यार्थ्ायला तांप्रत्रक अडचि प्रनमायि झाल्यास, ती अडचि Exam 

Window मधे्य उपलब्ध असलेल्या Chat Box द्वारे त्वररत कळिािी. 

➢ प्रनधायररत िेळेत परीक्षा िप्रक्रयेत सहभागी न झाल्यास प्रिद्यार्थ्ायला Final Examination साठी 

उपक्टित राहण्याची परिानगी प्रदली जािार नाही. 

 

 

    सिय प्रिद्यार्थ्ाांना परीके्षसाठी हाप्रदयक रु्भेच्छा!     

Team Online MBA 
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Shivaji University, Kolhapur 
Centre For Distance and Online Education 

Passing Analysis Report 

Of  

Online MBA Semester I, II and III 

Examination Date: 09/02/2026 to 27/02/2026 

The Online MBA Examination for Semester I, II, and III was conducted by 

Shivaji University from 09/02/2026 to 27/02/2026 for the October 2025 session. 

This Passing Analysis Report presents a comprehensive overview of student 

performance, highlighting pass percentages, subject-wise outcomes, and overall 

academic trends. The report aims to evaluate the effectiveness of teaching-

learning processes and student engagement in the online mode. It also identifies 

key strengths and areas requiring academic improvement. The insights derived 

from this analysis will support informed decision-making for enhancing future 

academic planning and student success. 

1. Semester I Analysis 

For Semester I, a total of 190 (with backlogs) students registered, with 144 

appearing for the examination. The absentee rate was approximately 25.18%. 

Among the appeared candidates, 130 students passed, resulting in the highest pass 

percentage of approximately 83.05%, while 25 students failed. This reflects 

strong academic performance among first-semester students. 

1.1 Overall Performance 

➢ Total students appeared: 122 (Considering fresh student) 

➢ Performance across subjects is consistently strong, with most subjects 

showing high pass rates above 80%.  

➢ The results indicate good academic preparedness and effective 

teaching-learning processes.  

1.2  Subject-wise Performance Insight 
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Sr. 

No 

Subject Name  Appeared 

students  

Pass 

student 

count  

Pass% Fail 

Student 

count  

Fail% 

1 Management Philosophy  122 103 84.4% 19 15 

2 Management Accounting  122 98 80.3% 24 19.6 

3 Business Statistics and 

Analysis for Decision 

Making  

122 95 77.9% 27 22.13 

4 Managerial Economics 122 101 82.8% 21 17.21 

5 Computer Application for 

Businesses 

122 105 86.1% 17 13.93 

6 Managerial Skills for 

Effectiveness 

122 107 87.7% 15 12.29 

7 Organization Behavior  122 104 85.2% 18 14.75 

 

 

Subject Pass % Remarks 

Management Philosophy 84.40% Strong conceptual clarity 

Management Accounting 80.30% Slightly lower 

performance 

Business Statistics 77.90% Most challenging subject 

Managerial Economics 82.80% Good performance 

Computer Applications 86.10% Best performing subject 

Managerial Skills 87.70% Highest success rate 

Organization Behavior 85.20% Consistent performance 

 

 

Overall pass percentage of all students  

• Total students appeared across all subjects = 122 × 7 = 854 

• Total students passed = 103 + 98 + 95 + 101 + 105 + 107 + 104 = 713 

Now, 

Overall Pass Percentage = (
713

854
) × 100 ≈ 83.48% 

 

So, the overall passing percentage is approximately 83 out of 100. 
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1.3  Key Observations 

➢ Business Statistics has the highest failure rate → needs academic 

support.  

➢ Managerial Skills & Computer Applications show excellent outcomes 

→ effective delivery methods.  

➢ Overall pass percentage is above 80%, indicating strong academic 

effectiveness. 

Semester I: 

➢ Pass: ~83–88%  

➢ Fail: ~12–17%  

Semester I Top Performers 

➢ Highest Percentage: 95.95%  

➢ Multiple rank ties indicate healthy competition  

2.Semester II Analysis 

In Semester II, 123 (Fresh batch 118) students registered, of which 98 appeared 

for the examination. The absentee rate stood at 25.51%, which is comparatively 

higher. Out of the appeared students, 79 students passed, achieving a pass 

percentage of 80.61%. Additionally, 12 students were placed under ATKT, and 

7 students failed. The results indicate a good pass performance, although 

absenteeism remains a concern. 

2.1 Overall Performance 

➢ Total students appeared: 118 (Considering fresh students)  

➢ Compared to Semester I, performance shows a slight decline.  

➢ Some subjects show higher failure rates, indicating increased difficulty 

level.  

2.2 Subject-wise Performance Insight 
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Sr. 

No 

Subject Name  Appeared 

students  

Pass 

student 

count  

Pass % Fail 

Student 

count  

Fail % 

1 Marketing Management  118 100 84.74 18 15 

2 Financial Management  118 82 69.49 36 30 

3 Human Resource 

Management  

118 87 73.7% 31 26 

4 Operations Management  118 87 73.7% 31 26 

5 Legal and Business 

Environment  

118 88 74.6% 30 25 

6 Research Methodology  118 84 71.2% 34 28 

7 Strategic Management  118 85 72.0% 33 27 

 

Sr. 

No. 

Subject Pass % Remarks 

1 Marketing Management 84.70% Strong performance 

2 Financial Management 69.50% Most difficult subject 

3 Human Resource Management 73.70% Moderate difficulty 

4 Operations Management 73.70% Needs improvement 

5 Legal Environment 74.60% Moderate 

6 Research Methodology 71.20% Conceptually 

challenging 

7 Strategic Management 72.00% Analytical difficulty 

 

2.3 Key Observations 

➢ Financial Management has the lowest pass rate → requires attention.  

➢ Analytical subjects like Research Methodology & Strategic 

Management show moderate performance.  

➢ Overall pass rates are lower than Semester I, suggesting increased 

academic rigor.  

Overall pass percentage of all students  

• Total students appeared across all subjects = 118 × 7 = 826 

• Total students passed = 100 + 82 + 87 + 87 + 88 + 84 + 85 = 613 
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Now, 

Overall Pass Percentage = (
613

826
) × 100 ≈ 74.21% 

 

So, the overall passing percentage is approximately 74 out of 100. 

 

Rankers Performance Analysis 

2.4 Comparative Analysis (Sem I vs Sem II) 

Criteria Semester I Semester II 

Overall Performance Higher Slightly lower 

Difficulty Level Moderate Higher 

Best Subject Managerial Skills Marketing Management 

Hard Subject Business Statistics Financial Management 

 

 Inference 

➢ Semester II subjects are more analytical and application-based  

➢ Students face difficulty in finance and research-oriented subjects  

➢ Teaching strategies may need adaptation for advanced subjects  

Semester II: 

➢ Pass: 74%  

➢ Fail: 26%  

2.5 Effectiveness Evaluation 

Strengths 

➢  Strong performance in conceptual and skill-based subjects 

➢  High scoring top performers 

➢  Consistent academic delivery in Semester I 

Areas for Improvement 
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➢ Financial and analytical subjects need additional support 

 Introduce: 

➢ Remedial sessions  

➢ Case-based learning  

➢ Practical problem-solving sessions  

2.6 Recommendations 

1. Conduct extra tutorials for:  

➢ Financial Management  

➢ Business Statistics  

2. Use:  

➢ Case studies  

➢ Real-life problem-solving approaches  

3. Implement:  

➢ Continuous assessment (quizzes, assignments)  

➢ Student feedback mechanism  

4. Provide recorded lectures and revision sessions  

 Conclusion 

The overall performance of students in the Online MBA program is satisfactory, 

with Semester I showing strong results and Semester II reflecting higher  

academic rigor. With targeted interventions in difficult subjects, the program 

can further enhance its effectiveness and student success rates. 

 

3. Semester 3 Result Analysis 

A total of 30 students registered for the examination, out of which 29 students 

appeared, indicating a very low absenteeism rate of 3.45%. Among the students 

who appeared, 23 successfully passed, resulting in a pass percentage of 79.31%, 

while 6 students failed. The data reflects a high level of student participation and 

a satisfactory performance outcome. 
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3.1 Compulsory Papers 

 

Sr. No Subject Name  Appeared 

students  

Pass 

student 

count  

Pass 

% 

Fail 

Student 

count  

Fail 

% 

1 Compulsory  Paper I-Chh. 

Shivaji Maharaj  

30 27 90% 3 10 

2 Compulsory  Paper II 30 24 80% 6 20 

Elective 1  Marketing Management   

1 Sales and Distribution 

Management  

10 10 100% 0 0 

2 Integrated Marketing 

Communication  

10 9 90% 1 10 

3 Consumer Behaviour  10 9 90% 1 10 

Elective 2  Financial Management   

1 Indian Financial System 13 12 90% 1 10 

2 Financial Decision Analysis  13 12 90% 1 10 

3 Project Appraisal and 

Finance  

13 10 76.92% 3 30 

Elective 3  Human Resource Management  

1 Human Resource Planning 

and Procurement  

18 18 100% 0 0 

2 Human Resource 

Development  

18 18 100% 0 0 

3 Compensation Management  18 18 100% 0 0 

Elective 4 Operations Management 

1 Operations Management 

Strategies 

10 10 100% 0 0 

2 Production Planning and 

Control  

10 9 90% 1 10 

3 Material and Inventory 

Management  

10 9 90% 1 10 

Elective 5 International Business Management  

1 International Business 

Environment  

9 9 100% 0 0 

2 Export Import Policy  9 9 100% 0 0 

3 Cross cultural management  9 9 100% 0 0 

 

So, the overall passing percentage is approximately 74 out of 100. 
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Compulsory Paper I – Chh. Shivaji Maharaj 

➢ Appeared: 30  

➢ Passed: 27  

➢ Failed: 3  

➢ Pass Percentage: 90%  

 Analysis: The performance in this subject is strong, with a high pass rate. 

However, the presence of 3 failures indicates that a small group of students may 

be struggling with conceptual understanding or exam preparation. 

 Suggestion: 

➢ Conduct remedial sessions for weak students  

➢ Focus on historical interpretation and answer framing skills  

Compulsory Paper II 

➢ Appeared: 30  

➢ Passed: 24  

➢ Failed: 6  

➢ Pass Percentage: 80%  

Analysis: This subject shows a comparatively lower performance among 

compulsory papers. The failure rate (20%) is significant and needs attention. 

 Possible Reasons: 

➢ Difficulty level of the paper  

➢ Lack of conceptual clarity  

➢ Poor time management during exams  

 Suggestion: 

➢ Arrange revision lectures and doubt-solving sessions  

➢ Provide practice MCQs and case-based questions  

 3.2 Elective 1 – Marketing Management 

3.2.1 Sales and Distribution Management 
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➢ Appeared: 10  

➢ Passed: 10  

➢ Pass Percentage: 100%  

 Excellent performance with no failures, indicating strong student 

understanding. 

3.2.2 Integrated Marketing Communication 

➢ Appeared: 10  

➢ Passed: 9  

➢ Failed: 1  

➢ Pass Percentage: 90%  

 Good performance overall, with minimal failure. 

3.2.3 Consumer Behaviour 

➢ Appeared: 10  

➢ Passed: 9  

➢ Failed: 1  

➢ Pass Percentage: 90%  

 Similar trend as above, indicating consistent performance. 

 Overall Analysis (Elective 1): 

Students show strong conceptual clarity in marketing subjects, especially in 

applied areas. 

3.3. Elective 2 – Financial Management 

3.3.1 Indian Financial System 

➢ Appeared: 13  

➢ Passed: 12  

➢ Failed: 1  

➢ Pass Percentage: 92%  

3.3.2 Financial Decision Analysis 

➢ Appeared: 13  
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➢ Passed: 12  

➢ Failed: 1  

➢ Pass Percentage: 92%  

3.3.3 Project Appraisal and Finance 

➢ Appeared: 13  

➢ Passed: 10  

➢ Failed: 3  

Pass Percentage: 76.92 

➢ Overall performance is good, but slightly lower compared to Marketing.  

➢ Analytical subjects like Project Appraisal show relatively lower scores.  

Suggestion: 

➢ Strengthen numerical and analytical problem-solving sessions  

➢ Provide case-based financial decision exercises  

3. 4 Elective 3 – Human Resource Management 

3.4.1 Human Resource Planning and Procurement 

➢ Appeared: 18  

➢ Passed: 18  

➢ Pass Percentage: 100%  

3.4.2 Human Resource Development 

➢ Appeared: 18  

➢ Passed: 18  

➢ Pass Percentage: 100%  

3.4.3 Compensation Management  

 Analysis: 

Outstanding performance with zero failures. Students are highly comfortable 

with HR concepts. 

 Inference: 

➢ Subjects are either well-taught or conceptually easier  
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➢ Students show strong interest in HR specialization  

3. 5. Elective 4 – Operations Management 

3.5.1 Operations Management Strategies 

➢ Appeared: 10  

➢ Passed: 10  

➢ Pass Percentage: 100%  

3.5.2 Production Planning and Control 

➢ Appeared: 10  

➢ Passed: 9  

➢ Failed: 1  

➢ Pass Percentage: 90%  

3.5.3 Material and Inventory Management 

➢ Appeared: 10  

➢ Passed: 9  

➢ Failed: 1  

➢ Pass Percentage: 90%  

 Analysis: 

➢ Overall performance is good  

➢ Minor failures in technical subjects suggest difficulty in quantitative 

topics  

 Suggestion: 

➢ Include numerical practice sessions  

➢ Use real-life case studies for clarity  

 3.6 Elective 5 – International Business Management 

3.6.1 International Business Environment 

➢ Appeared: 9  

➢ Passed: 9  

➢ Pass Percentage: 100%  



Page 12 of 13 
 

3.6.2 Export Import Policy 

➢ Appeared: 9  

➢ Passed: 9  

➢ Pass Percentage: 100%  

3.6.3 Cross Cultural Management 

➢ Appeared: 9  

➢ Passed: 9  

➢ Pass Percentage: 100%  

Analysis: 

Excellent performance across all subjects with no failures. 

 Inference: 

➢ Subjects are conceptual and scoring  

➢ Students have good grasp of global business environment  

 Overall Insights 

 Strength Areas 

➢ Human Resource Management (100% pass)  

➢ International Business (100% pass)  

Areas of Concern 

➢ Compulsory Paper II (highest failure count)  

➢ Some Financial and Operations subjects (minor failures)  

 Recommendations 

1. Remedial Classes  

o Focus on Compulsory Paper II and analytical subjects  

2. Case-Based Learning  

o Improve decision-making skills in Finance & Operations  

3. Regular Assessments  

o Weekly MCQs and mini-tests  

4. Student Mentoring  
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o Identify weak students early and provide support  

 

 Conclusion 

The overall Semester 3 result is highly satisfactory, with most subjects achieving 

90–100% pass rates. The performance indicates strong teaching effectiveness 

and student engagement, with only a few subjects requiring targeted academic 

intervention. 

 

 

 

             Sd/-                                                                                   Sd/- 

    Course Coordinators                                                 Programme Coordinator           





































SHIVAJI UNIVERSITY, KOLHAPUR 

CENTRE FOR DISTANCE AND ONLINE EDUCATION 

ONLINE MBA (July, 2025) 

FEEDBACK REPORTS 

REPORT 1 - ONLINE MBA ADMISSION FEEDBACK REPORT 

 

Introduction 

 

This report presents an analysis of the feedback received from students of the Online 

MBA July 2025 Batch regarding the admission process. The feedback was collected through 

a structured form and covered key aspects like information sources, ease of form filling, fee 

payment experience, satisfaction levels, and suggestions for improvement. 

 

Category Yes / Main Responses No / Other 

Responses 

Sources of 

Admission Info 

Newspaper (10), Shivaji University, Kolhapur 

Website (52), WhatsApp (40), Other (10), Email 

(3), 
Radio (1) 

 

Satisfied with 
Admission Process 

Yes (79) No (2) 

Difficulties in 
Admission Form 

No (24) Yes (2) 

Difficulties in Fee 
Payment 

No (22) Yes (4) 

 

1. Source of Admission Information 

 

Students came to know about the Online MBA admission process through various sources: 

 

 Newspaper (10), Shivaji University, Kolhapur Website (52), WhatsApp (40), Other 

(10), Email (3),Radio (1) 

 

 Newspapers and the official university website were the most effective sources of 

information. 



2. Satisfaction with Admission Process 

 

 Satisfied (Yes): 79 students 

 Not Satisfied (No): 2 students 

 

 Majority of students (91%) were satisfied with the admission process. 

 

3. Difficulties in Filling the Admission Form 

 

 No Difficulties: 24 students 

 Faced Difficulties: 2 students 

 

 Most students found the admission form user-friendly. 

 

4. Difficulties in Fee Payment 

 

 No Issues: 22 students 

 Faced Issues: 4 students 

 

 A few students encountered problems during fee payment. Improvements in payment 

systems may be beneficial. 

 

5. Expectations/Suggestions from Students 

 

 No Expectations / Smooth Process: 32 students 

 Key Suggestions Noted: 

o Delays in receiving study material and communication issues. 

o Poor functioning of the application/portal. 

o Need for clearer and faster payment confirmation. 

o Suggestion for EMI or flexible payment options. 

o Regular communication and follow-up from the university. 

o Better support for handling technical difficulties. 

 

 While most were satisfied, some students requested better communication, improved 

technical support, and more transparent processes. 



REPORT 2 - FEEDBACK REPORT ON LMS SOFTWARE 

 

Introduction 

This report presents a summary of student feedback on the Learning Management System 

(LMS) software provided by the University. A total of 126 students participated in the survey, 

sharing their experience regarding overall satisfaction and technical issues faced in various 

components of the LMS, such as discussion forums, lectures, and e-tutorials. 

 

Question Yes No Issues Reported 

Are you satisfied with LMS 

Software provided by the 

University? 

79 5 N/A 

Are there any technical 

problems in LMS Software? 

5 24 Glitches in course completion progress 

bar; automatic logout after midnight; 

inaccessible early in the morning 

Any technical problems in 
discussion forums? 

2 27 No notifications for deadlines; lack of chat 
group feature 

Any technical problems 
while attending lectures? 

2 27 Network issues; unclear voice; lack of 
self-hearing when interacting with teacher 

Any technical problems 

while attending E-Tutorials? 

2 27 Confusing topic sequence; missing content 

list; some videos missing background 

PPTs; OER resources are not sequenced 

properly 

 

1. Overall Satisfaction with LMS 

 

Out of 126 students, 72 (83%) expressed satisfaction with the LMS software. However, 5 

students (17%) reported dissatisfaction. Their concerns centered around system glitches and 

access limitations during late hours and early mornings. 

 

2. Technical Problems in LMS Software 

 

5 students reported experiencing technical difficulties. Specific issues include: 

 

 The course completion progress bar displays incorrect progress. 



3. Discussion Forums 

 

Only 2 students noted technical issues with discussion forums. Reported problems include: 

 

 Lack of notifications for discussion deadlines. 

 The need for a chat group feature to facilitate real-time peer interactions and 

communication. 

 

4. Attending Lectures 

 

Again, 2 students mentioned technical difficulties: 

 

 Network instability affects the quality of live sessions. 

 Voice clarity issues, especially during student-teacher interactions, where students 

can't hear themselves during discussions. 

 

5. E-Tutorials 

 

2 students found issues with the e-tutorials section: 

 

 The sequence of topics is unclear. 

 Lack of a content list for videos and textual materials. 

 Some videos do not play background PowerPoint presentations. 

 Open Educational Resources (OER) are not organized in a clear, sequential manner. 

 

Conclusion 

 
The majority of students are satisfied with the LMS platform; however, several critical 

technical issues require attention. Key areas needing improvement include: 

 

 Enhanced system reliability and accessibility outside regular hours. 

 Better user interface for progress tracking and content organization. 

 Functional enhancements in discussion forums and e-tutorials, such as notification 

alerts and structured content layout. 

Addressing these concerns can significantly improve the student learning experience 

and the overall effectiveness of the LMS system. 



REPORT 3 – FEEDBACK FORM REGARDING MBA ONLINE EXAMINATION 

 

Introduction 

This report summarizes the responses collected through a structured feedback form shared with 

students of the Online MBA programme (July 2025 batch). The objective was to evaluate the 

students' experience and satisfaction regarding the Online Examination Process, including 

platform usability, question paper design, support mechanisms, and overall examination 

conduct. 

 

Sr. 
No. 

Feedback Area Excellent Very 

Good 

Good Average Poor 

1 Ease of Access to Online Exam 
Portal 

52 49 22 6 2 

2 Clarity of Exam Instructions 48 51 18 6 2 

3 Relevance of Questions to Study 
Material 

35 48 24 7 3 

4 Technical Support During 
Examination 

36 46 23 8 4 

5 Time Management During 
Online Exams 

37 47 25 6 2 

6 Fairness in Examination Process 40 44 26 6 2 

7 Overall Satisfaction with Online 
Examination 

78 45 20 7 3 

 

Report Summary – 

 

i. Majority of students rated their experience as "Very Good" to "Excellent" across all 

aspects. 

ii. Ease of portal access and clarity of instructions received the highest positive 

responses. 

iii. A few students indicated areas of improvement in technical support and relevance 

of questions. 

iv. The overall sentiment reflects a high level of satisfaction with the conduct of online 

examinations. 



REPORT 4 - FEEDBACK FORM REGARDING E-CONTENT AND E-MATERIAL 

 

As part of our continuous efforts to improve the quality of digital learning in the Online 

MBA Programme (July 2025 Batch), students were asked to provide feedback on the E-

content videos and study materials made available through the LMS (Learning 

Management System). 

 

This feedback exercise aimed to understand the learner experience in terms of: 

 

 Content quality 

 Clarity and engagement of videos 

 Relevance to the syllabus and examinations 

 Ease of access and navigation 

 Overall satisfaction with E-materials and video content 

 

The collected responses reflect both the strengths of the current system and areas where 

improvements can be made. Students also shared valuable suggestions to align the study 

resources more closely with academic and examination needs. This report presents a 

summary of individual feedback entries, highlighting specific concerns and improvement 

recommendations. 

 

Criteria Average Rating (Out of 5) 

Quality of Videos 4.1 

Engagement Level of Videos Moderate (2x), Not Engaging (1x), Very 

Engaging (1x) 
Satisfaction with Video Length "Just right" (3), "Too short" (2) 

Relevance of Videos to Course Content Mostly "Agree" to "Strongly Agree", except 1 
"Strongly Disagree" 

Quality of E-Material 3.8 

Ease of Navigation and Understanding 
of E-Material 

"Yes" or "Somewhat" 

Helpfulness in Achieving Learning 
Objectives 

13 Yes, 2 Somewhat 

Technical Issues Faced 2 students (40%) 

Overall Satisfaction (Video + E- 
Material) 

Average: 3.0 



Student Suggestions for E-Content 

Videos 

Suggestions for E-Material 

1. – – 

2. No suggestions No suggestions 

3. – "PDFs are good but contain typos and 

incorrect answers in Q&A." 
4. No suggestions No suggestions 

5. "Material and exam paper are 
totally different." 

"They have to provide quality material from 
MCQ perspective." 

 

Observations 

 
 Video Quality: Mixed views—2 high ratings (5), but one gave a score of 1 due to 

lack of engagement and relevance. 

 Content Relevance: 3 out of 5 respondents agreed or strongly agreed that videos are 

relevant to the course. 

 E-Material Issues: 

o Typos and factual errors in PDF Q&A 

o Misalignment between study material and exam pattern 

 Engagement & Delivery: At least two students found the video content not engaging 

or too short. 

 Technical Access: 2 out of 5 students faced difficulty accessing content. 



REPORT 5 - FEEDBACK REPORT ON E-CONTENT AND E-MATERIAL 

 

Introduction 

To ensure academic quality and learner satisfaction, structured feedback was collected 

from students of the Online MBA July 2025 Batch regarding the E-content videos 

and study materials provided through the Learning Management System (LMS). The 

objective was to assess how effectively the content supports learning outcomes, its 

relevance, ease of use, and student engagement. The responses highlight overall 

satisfaction while identifying specific areas needing improvement. 

 

Student 

Name 

Suggestions for E-Content Videos Suggestions for E-Material 

1. – – 

2. NA "Should be provided at the start of 
the semester." 

3. – – 

4. "All good" "Please give access to download it." 

5. – "PDFs are good but have typos and 
incorrect Q&A answers." 

6. "No" "No" 

7. "Use infographics, pop-ups, 

expandable sections for better focus." 

"Include multimedia: audio, 
animations, and visuals for all 

styles." 

 

 

Insights and Observations 

 
1. Overall Content Quality: 60 out of 126 students found video quality satisfactory 

(rated 4 or 5). 

2. Engagement Gaps: One student rated content as not engaging; another found the 

videos too long. 

3. Technical & Access Concerns: 12 students reported technical difficulties; 06 asked 

for downloadable access. 

4. Improvement Suggestions: 

o Add interactive media (infographics, pop-up definitions, animations). 

o Ensure content is error-free, especially in Q&A. 

o Provide early access to material and make content more exam-oriented 



(especially MCQ-based). 

o Support multiple learning styles by integrating audio, visuals, and text. 



REPORT 6 - FEEDBACK REPORT ON SYNCHRONOUS (LIVE) SESSIONS 

 

(SESSIONS CONDUCTED BY OUTSIDE EXPERT) 

 

Programme: Online MBA 

Batch: July 2025 

Total Respondents: 92 Students 

Feedback Type: Synchronous (Live) Sessions 

Reporting Period: September 2025 – December 2025 

 

Introduction 

 
As part of the academic quality assurance process for the Online MBA (July 2025 batch), 

students were invited to provide structured feedback on the Live (Synchronous) Sessions 

conducted via the Learning Management System (LMS). The goal was to assess: 

 

 Faculty expertise and delivery 

 Student engagement and interaction 

 Practical relevance and accessibility 

 Session scheduling and technical experience 

 Subject-wise satisfaction 

 

This report presents a consolidated summary of student feedback to help enhance the 

planning and effectiveness of future live sessions. 

 

S 

r. 

Sessi 

on 

Qual 

ity 

Expert 

Knowle 

dge 

Engage 

ment 

Level 

Faculty 

Approacha 

bility 

Interact 

ion 

Satisfac 

tion 

Techni 

cal 

Issues 

Session 

Manage 

ment 

Overall 

Satisfac 

tion 

1 5 5 Very 

engaging 

Very 
approachabl 

e 

Very 

satisfied 

No Very well 

managed 

5 

2 4 5 Moderat 

ely 

engaging 

Somewhat 

approachabl 

e 

Neutral No Moderate 

ly 

managed 

3 

3 1 1 Not 

engaging 

Not 
approachabl 

e 

Very 
dissatisfi 

ed 

Yes Needs 
improve 

ment 

1 

4 5 5 Moderat 
ely 

engaging 

Very 
approachabl 

e 

Very 

satisfied 

No Moderate 
ly 

managed 

4 

5 3 3 Moderat 

ely 
engaging 

Somewhat 

approachabl 
e 

Satisfied No Moderate 

ly 
managed 

3 



6 5 5 Moderat 
ely 

engaging 

Very 
approachabl 

e 

Satisfied No Very well 

managed 

5 

7 4 3 Very 

engaging 

Very 

approachabl 
e 

Very 

satisfied 

No Very well 

managed 

4 

8 5 5 Very 

engaging 

Very 

approachabl 

e 

Very 

satisfied 

No Very well 

managed 

5 

9 3 3 Very 

engaging 
Somewhat 

approachabl 

e 

Satisfied No Very well 

managed 

3 

1 
0 

1 2 Not 

engaging 

Not 

approachabl 
e 

Neutral No Needs 

improve 
ment 

1 

 

Key Insights 

Faculty Knowledge & Clarity 

 92 out of 126 students rated subject knowledge as Excellent (5/5). 

 Only 12 students reported poor clarity and expertise. 

 

Practical Application 

 Most students acknowledged adequate to excellent connection of theory to real-

world examples. 

 However, 16 students felt practical relevance was lacking. 

 

Interaction & Approachability 

 26 students said faculty was very approachable. 

 12 students marked faculty as not approachable. 

 80% were satisfied or very satisfied with interaction opportunities. 

 

Technical Experience 

 Only 1 student reported technical difficulties. 

 Most sessions were described as well or moderately managed. 

 

Subject-Wise Overall Satisfaction 

 High Satisfaction (Rating 4–5): 6 students 

 Moderate (3): 2 students 

 Low (1–2): 2 students 



REPORT 7- FEEDBACK REPORT E-CONTENT VIDEOS AND E-MATERIAL 

FEEDBACK 

 

Programme: Online MBA 

Batch: July 2025 

Feedback Collected Through: Google Form 

Total Respondents: 92 Students 

INTRODUCTION 

As part of Shivaji University’s quality assurance and continuous improvement initiative, 

structured feedback was collected from Online MBA students of the July 2025 batch to 

evaluate the effectiveness of E-content videos and E-material shared via the Learning 

Management System (LMS). 

 

Criteria Average Rating 

(Out of 5) 

Key Insight 

Quality of E-content Videos 4.3 Most students rated video quality as 
Good to Excellent 

Ease of Understanding 
Content 

4.5 Almost all students found the content 
easy to understand 

Engagement Level of Videos Moderate (3.8) Engagement was mostly Moderate, 
with some "Very engaging" 

Video Length Satisfaction "Just Right" (12 
out of 17) 

Few students found videos Too Short 
or Too Long 

Relevance to Course Material 4.4 Majority agreed videos were aligned 
with syllabus 

Quality of E-material 4.2 Ratings ranged from Neutral to 

Strongly Agree 

Navigation & Understanding 
of E-material 

4.0 Some found material scattered, 
suggesting better structuring 

Helpfulness in Achieving 
Learning Objectives 

4.1 Most students agreed the material was 
helpful 

Technical Issues Encountered 3 students 
reported issues 

App compatibility and continuity 
issues noted 

Overall Satisfaction with 
LMS Content 

4.2 General satisfaction is positive 

 

Key Observations 

 Students are overall satisfied with video and e-material quality. 

 Engagement levels can be improved using multimedia strategies. 

 LMS features like playlist creation and material organization need attention. 

 Students value practical aids like memory tools, examples, and exam-related content. 

 A few students faced access issues on mobile apps (e.g., Digivarsity compatibility). 



Common Suggestions from Students 

 

Suggestions for Improving E-content Videos: 

 
 Use more animations and memory tricks 

 Include shorter videos with focused topics 

 Add playlist options for seamless viewing 

 Provide “next video” autoplay and full-screen features 

 

Suggestions for Improving E-material: 

 
 Bundle e-material into single folders 

 Avoid only introductory content – add in-depth material 

 Ensure accuracy of content (some typo/MCQ issues reported) 

 Support multiple learning styles – visual/audio elements 

 Add material from MCQ and exam perspective 



REPORT 8 - FEEDBACK REPORT ON SYNCHRONOUS (LIVE) SESSIONS 

 

(SESSIONS CONDUCTED BY IN-HOUSE FACULTY ) 

 

Programme: Online MBA 

Batch: July 2025 Mode: 

Google Form Based Survey 

Responses Recorded: 92 Students 

 

Introduction 

 
To ensure continuous improvement in academic delivery, students of the July 2025 batch were 

asked to provide structured feedback on the live (synchronous) sessions conducted as part of 

the Online MBA program. The feedback focused on the delivery, content understanding, 

engagement, and effectiveness of subject experts. 

 

Parameter Average Rating 

(Out of 5) 

Key Insights 

Quality of Synchronous 
Sessions 

4.4 Students rated the quality as Good to 
Excellent overall 

Subject Knowledge of 
Experts 

4.6 Faculty were perceived as highly 

knowledgeable 

Clarity of Concept 
Explanation 

4.4 Most students agreed that concepts were 

clearly explained 

Linking Theory with 
Practice 

4.2 Students appreciated attempts to connect 

content to real-world applications 

Approachability of 
Faculty 

4.5 Experts were found to be very 

approachable 

Convenience of Session 
Schedules 

4.3 Timing was found mostly suitable, a few 
wanted flexibility 

Engagement of Live 
Sessions 

4.3 Majority found sessions moderately to 
very engaging 

Opportunities to Interact 
with Experts 

4.2 Interaction during sessions was 
satisfactory 

Technical Challenges Rarely Reported A few students reported minor app/login 

issues 

Moderation and Session 
Management 

4.4 Overall sessions were well managed and 

professionally conducted 

Overall Satisfaction 4.5 Feedback indicates high satisfaction 
across subject areas 

 

Highlights from Specific Responses 

Positive Observations: 

 Experts demonstrated excellent command over subject matter. 



 Sessions were interactive and engaging. 

 Good integration of theoretical knowledge with practical examples. 

 Students felt heard and supported during live sessions. 

 

Challenges Reported: 

 Minor technical issues (e.g., app login problems, video quality). 

 A few students found sessions too theoretical or less interactive. 

 Some requested more consistent scheduling and advance notice. 

 

Subject Area Expert Name General Feedback 

Marketing Management Dr. Ketaki Powar Satisfactory to Very Satisfactory 

Strategic Management Dr. Ketaki Powar Highly appreciated 

Research Methodology Dr. Nagina Mali 

Smt. Ganga Kurade 

Smt. Priyanka Surve 

Well explained; suggestions 

welcomed 

Legal & Business 

Environment 

Dr. Nagina Mali Clear and engaging 

Operations Management Shri. Prutviraj Ghatge Practically focused; well delivered 

HR Management Smt. Naziya Mullani Highly interactive and insightful 

Finance Management Smt. Priyanka Surve Good depth and clarity 
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